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Salesforce Professional Services

MVF



Thank You.



Agenda MVF

Your Salesforce Team

Salesforce Overview

Recap & Customer 360

Solution Demo

Commercials & ROI

Unlimited Edition

Reference Customer




Recap and
Customer 360

Speaker Name
Business Title




What We've Heard

In house, home grown
platform (Abbey) that is
crucial to the business, but
offers no benefit for MVF
Business Development

Poor Data makes it very
difficult to accurately
forecast, predict growth and
make data driven decisions

Sales teams currently
using siloed systems -
Gmail, Excel, Abbey;
creating a broken
customer view

Call coaching, transcripts,
recordings are key for Sales
Training, 360 view of Sales
Rep activity is a high priority
for Sales Leaders

MVF

Poor to zero visibility across
the customer journey,
making it difficult to truly
capitalise on existing
relationships

Keen to start a journey with
Salesforce, in time, use of Al,
GPT, Slack Elevate and more
are all of interest




MVF Customer 360 ) MVF |
Current State -

& Sales Cloud '

Client Engagement &
Premier . Service Cloud
Sales Excellence Success

2

Account

MVF Global are industry leaders in
lead generation having experienced Community

Cloud Engagement

30% YoY growth since inception
with a vision to transform how
businesses find new customers. ﬁ E
MVF currently use Abbey to service Industries Commerce
their customers but have no CRM y, , cloud
capabilities to support their own o N “ .
business development. é} — +_|_+_-:}

MVF Global Customer 360 +

MVF are keen to engage with Net Zero _v Tableau
oul

Salesforce to optimise their pipeline

management, better leverage & @

visualise data and seamlessly ’
integrate with Abbey. Stack Mulesoft
Heroku




Today’s Personas MVF

Lauren Elliot Justin
Customer Sales Executive Head of Sales




MVF

Meet

Contact from Salesforce
Head of Marketing

Works for a leading technology
company p

Wants to bring value with best
in-class lead generation P




BROWSE »

Lauren lands on the home page and this is
where she starts browsing for the different
services MVF supports but specifically looks
at the industries and begins reading articles
and case studies on how MVF supports the
software industry.
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BUSINESS VALUE
Minimise funnel drop off

Test best landing pages to maximise form
fill-outs

MVF &

Q

AA 8 mviglobal.com

MVF

WE ARE ON
A MISSION
TO DRIVE
MORE SALES
THAN
ANYONE
ELSE

m Lcarn s .
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MOBILE WORLD CONGRESS

ONLINE
IN-PERSON MOBILE 360
4FYN
U N KN OWN ,
EXHIBIT
EVENTS EUROPE
INDUSTRY

EVENTS NORTH AMERICA

EVENTS ASIA




Thank You.



